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people just to run the office, do the pé?éri
work, make sales, and tie up all the paper-
work,” Patti said.

Patti and Tom are proud that their tech-
nicians are NATE certified (NATE stands

for North American Technician Excel-

ence). According to its website, it is the,
leading certification program for techni-

ﬂ __-The radio station 95 7 WFHT
 held a Make A Wish contest for
~ Christmas 2005, and a family
~ from Greenfield wished for a
- new, hlgh efficient fumace
; _.:_“We gran’ted that persons

.......

cians in the heating, ventilation, air-con-
ditioning, and refrigeration (HVAC/R)
industry, and is the only test supported by
the entire industry).

“As of 2005, {mly.Z percent of the HVAC
technicians have taken and passed this cer-
tification,” Patti said. Technology, she said,

- now mfnrms everythmg
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“Indoor air quality is such an important
part of our job today,” Pacti said. “Allergy

" concerns pla}r a huge part in peaples com-

fort. Whole house diagnostic testing using.

- a computerized machine helps us pinpoint
_ problems. With areas that are hard to heat

or cool, we evaluate the system’s air filtration
and determine what improvements would
better clean their indoor air. Just putting
in high efficient equipment into someone’s
house doesn’t make sense if you don't acidress

the inefh idiency in the house itself.”

The Uttkes care about their customers,
and even have some surprises in store to
celebrate being in business for more than

half a cenmry
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“Just puttmg in hlgh efflment_*,
eqmpment into someones__.
house doesn’tmake senseifyou

don’t address the Inefriciency
in the house itself.” --

—Pattl Uttke

We wﬂl be: hﬂldmg an open hnuse/an—
niversary party this spring [date to be an-
nounced] with specials and giveaways,”

Tom said. The radio station 95.7 WRIT
wil_l broadcast live from the store.

Check back on the ad in the phone
book, too. Tom said he had a talk with
Uncle Jerry, and they had been counting
generations wrong all this time. They'll
rewrite the ad this fall. And, if things go
according to plan, it will change two num-
bers, not one.

“Hopefully when our son graduates college
he will be the 5th generation,” Tom said.
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